
llergan Inc. in Irvine selected its sub-
sidiary Pacific Communications as its
agency of record for its SkinMedica

Skin Care’s professional business.
The Costa Mesa-based healthcare advertis-
ing agency will drive marketing strategy and
work with Carlsbad-based SkinMedica Inc.’s
marketing team to develop sales materials di-
rected at physicians and their patients.
The agency also handles professional and
direct-to-consumer marketing for SkinMed-
ica’s Latisse eyelash treatment.

“Our partnership with
SkinMedica Skin Care
strengthens and enhances
Pacific Communications’
aesthetics portfolio,” Scott
Gandy, account group su-
pervisor, said in a news re-
lease. “It makes us a key
player in the topical aesthet-
ics physician dispensed cat-
egory and is a natural fit
with our expanding client
roster in this space.”

Allergan purchased SkinMedica last De-
cember. SkinMedica develops over-the-
counter and prescription aesthetic skin care
products, including anti-aging NS Essential
Serum, skin-rejuvenating TNS Recovery
Complex, and Vaniqa, the prescription product
for the reduction of unwanted women’s facial
hair.
Pacific Communications’ other accounts in-
clude Bausch + Lomb Surgical’s enVista In-

traocular Lens, Thoratec Corp.’s HeartMate
II, and the ON-Q pain pump by Kimberly-
Clark Corp.’s I-FLOW division.

BehrPro Expands Offerings
BehrPro, the professional products and
services group of Behr Process
Corp. in Santa Ana, has ex-
panded its free Web marketing
offerings to small-busi-
ness owners.
Prequalified pro-
fessionals, such as
painters, contrac-
tors and property
managers, can use
the Web Enabled
Business
service to
create
cus-

tomized
websites
to pro-
mote their
businesses. The newly
added features include a project gallery, better
search engine optimization, and ready-to-sub-
scribe paid search campaigns that target core
audiences and increase online visibility. All
websites will be mobile-friendly. BehrPro’s
service also provides customizable direct-mail
templates to support offline marketing efforts. 
“We launched an initial pilot WEB program
last year because we knew the power of on-
line marketing for small business owners
could not be ignored, but that [professionals]
are starved for time and marketing dollars are

often limited,” Lisa Kudukis, Behr’s director
of professional products and services, said in
a news release. “We’ve taken
the BehrPro WEB service one step further to
give industry professionals a local marketing
solution. The updates take advantage of SEO,
incorporating social links, and providing

Google+ Local registration to
help pros get in front of their
local customers when they are
Web searching.”

Seed Money
The Crevier

Family Founda-
tion donated
$75,000 to help
launch the newly

formed
Center for
Brand
Values
Commu-
nica-

tion and
Research at Califor-

nia State University,
Fullerton. The center, a collaboration be-
tween Cal State Fullerton’s College of Com-
munications and Santa Ana-based DGWB
Advertising & Communications, will focus
on “the link between brand values, corporate
communications and resulting consumer
trust” to help organizations maximize the ef-
fectiveness of their communications efforts.
Separately, DGWB was named public rela-
tions agency of record for Chicken of the Sea
International, which is owned by San Diego-
based Tri-Union Seafoods LLC.
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Winter Yogurtland
Irvine-based frozen yogurt chain operator

Yogurtland Franchising Inc. is using hash-
tags #WinterYogurtland and #SeasonsTreat-
ings to promote its 12 holiday flavors, both
old favorites and new concoctions. The fla-
vors will be gradually introduced over the
holiday season, starting with spiced apple
cider sorbet, salted caramel pecan and choco-
late mocha.
Yogurtland has about 260 locations across
the U.S., Australia, Guam, Mexico and
Venezuela and plans to open more than 50
yogurt shops over the next six months.
DGWB is Yogurtland’s advertising agency
of record. Huntington Beach-based
Caruso Communications handles public re-
lations for it.

Team Mazda Marathon
Irvine-based Mazda North American

Operations was the “official vehicle” spon-
sor of the Rock ‘n’ Roll Marathon and
Health Expo that took place Nov. 15 to 17 in
Las Vegas. “Team Mazda” runners had a
chance to take a photo at the SpeedCam
photo booth and pick up free snacks at the
Mazda Fueling Station. The participants also
shared their “inspirational” stories at an in-
teractive wall, the “Game Changer,” a term
used in Mazda’s advertising campaign that
kicked off in May.
The car manufacturer will also sponsor the
Rock ‘n’ Roll Arizona Marathon and Half
Marathon from Jan. 17-19.
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the U.S. 
Rolf Schwind, the company’s chief execu-
tive, said he believed working with Alphaeon
would “significantly impact the growth of pa-
tient procedures.”
Schwind Amaris is the second ophthalmic
licensing deal Alphaeon has
signed. The company
bought the exclusive
rights to market the
Visiometrics
S.L. HD An-
alyzer, a de-
vice for
early
cataract de-
tection, in October.
Alphaeon didn’t announce additional
terms of the Schwind deal. 
The company is a wholly owned subsidiary
of Newport Beach-based private equity firm
Strathspey Crown Holdings LLC, of which
Grant is chairman.  
Alphaeon is seeking its place as a licensee,
operating as a middleman of sorts between
device and product makers and doctors in the
plastic surgery, ophthalmology and dermatol-
ogy fields, and is also looking to offer serv-
ices, such as medical practice management.
Grant told the Business Journal in June that
Alphaeon was negotiating with more than 30
companies on licensing deals. He said Al-
phaeon is planning to keep manufacturing
partners’ branding for individual products, al-
though its packaging will note exclusive li-
censing and fulfillment from Alphaeon.

Melanoma Results Shared
Irvine-based California Stem Cell Inc.
said advanced melanoma cancer patients who
received an experimental, patient-specific

lphaeon Corp., a Newport Beach-
based “lifestyle healthcare” company,
acquired the U.S. licensing rights to the

Amaris excimer laser device this month from
Germany-based Schwind eye-tech-solutions
GMBH.
Amaris is used in more than 120 countries
for surgeries such as vision correction, but it
is not yet cleared in the United States.

Alphaeon, established
this year, plans to oversee a
clinical trial that Amaris
will have to undergo in
order to seek Food and
Drug Administration mar-
keting approval.
Alphaeon Chief Execu-
tive Robert Grant praised
Amaris in a news release,
saying, “the speed of their
laser system and integration

of wavefront and topographic data have led to
impressive clinical outcomes internationally.”
Published studies have shown that 97% of
all nearsighted patients treated with Amaris
achieved 20/20 or better unaided distance vi-
sion when measured three months after treat-
ment.
Schwind was founded in 1958 and is pri-
vately held. A report published last year on in-
dustry website Ophthalmology Times, citing
estimates from industry tracker Market
Scope, noted that Schwind has a roughly 34%
global market share in laser sales, excluding
the U.S., and that about 4,000 excimer lasers
from various manufacturers are used for cor-
recting visual defects in markets other than

A
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tumor stem cell treatment improved long-term
survival rates. The treatment was part of sev-
eral clinical trials conducted at Hoag Memo-
rial Hospital Presbyterian.
Dr. Robert Dillman, ex-
ecutive medical

director of
the Hoag In-
stitute for Re-

search and
Education, shared re-

sults of the studies during
the Society for Immunotherapy

of Cancer’s meeting at
the National Harbor in
Maryland.
The studies showed
that patients who re-

ceived California Stem Cell’s DC-TC stem
cell treatment before or after treatment with
interleukin-2, a traditional skin care therapy,
had a five-year survival rate of 50% com-
pared to 13% for those who received inter-
leukin-2 alone and 28% for those who
received interleukin-2 or a traditional tumor
cell therapy treatment. 
California Stem Cell has deep ties to the
University of California, Irvine. UC Irvine
professor Hans Keirstead is the company’s
scientific advisory chairman. 

Valve Maker Gets Up to $50M
Direct Flow Medical Inc., a Santa Rosa-
based replacement heart valve maker that
manufactures products in Lake Forest, said it
entered a debt financing deal with Nevada-
based PDL BioPharma Inc. that will provide
up to $50 million.
Direct Flow is going to use the money to re-
finance its existing credit line and fund com-
mercialization of its less-invasive replacement

heart valve that’s used for treating aortic steno-
sis, which is a narrowing of the body’s main
artery. 
PDL said in a news release that it initially
provided $35 million to Direct Flow, with the
remaining $15 million to be funded upon the
achievement of an unnamed milestone.
Direct Flow’s valve is now commercially
available in Europe. The company manufac-
tures its products in Orange County to tap the
area’s device talent, Chief Executive Bernie
Lyons has said. 

Bits and Pieces
Irvine-based healthcare software maker

Quality Systems Inc. said its NextGen
Healthcare Information Systems LLC sub-
sidiary has made an addition to its business
line: NextPen Voice, which allows doctors to
stay more engaged with patients while it
streamlines and speeds data capture to its Nex-
Pen device. NextPen Voice intermixes hand-
writing, drawing and dictation, according to
NextGen. … Irvine-based Kareo Inc. said it
started Kareo Marketplace, which it described
as a “curated selection of cloud-based” soft-
ware and services. The healthcare software
company said Kareo Marketplace can help
small medical practices optimize their opera-
tions, deliver improved financial performance
and accelerate adoption of electronic health
records, among other things. … The Orange
County Health Care Agency in Santa Ana
launched a behavioral health information and
referral line to link people and providers to
services offered through the agency’s behav-
ioral health services division. 

Sign up for breaking healthcare
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